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SUMMARY 

 

Serving Chattahoochee, Clay, Harris, Marion, Meriwether, Muscogee, 

Quitman, Randolph, Schley, Stewart, Talbot, Troop, Webster counties in 

Georgia and Russell County in Alabama 

 

OUR MISSION AND VALUES 

The mission of Feeding the Valley is to gather food to feed the hungry. 

The values that we incorporate into our mission are compassion, good 

stewardship, dedication, urgency and inclusiveness. 

6744 Flat Rock Road, Midland, GA 31820 

P.O. Box 8404, Columbus, GA 31908 

706-561-4755 

 

                

 

 



   We just completed our first full fiscal year in our new 

warehouse in Columbus, Ga. and nothing slowed the Feed-

ing the Valley team down.   

    We immediately realized that the storage capacity our 

new warehouse now offers us is going to help us help more 

people. We ended the year distributing more than 8.7 million 

pounds of food in our 14 county service area, a 62% increase 

over last year. 

     Because of our increased cold and frozen storage, we 

distributed 1.3 million pounds of healthy fresh produce. We 

prepared 256,000 Kids Café meals with an additional 

110,000 summer meals and snacks.  During the school year, 

53,400 Buddy packs were delivered to schools for the stu-

dents to take home for the weekend and 32,500 senior meals 

were delivered to elderly and homebound neighbors. 

Through our Mobile Pantry  Program , we distributed 96,136 

food boxes to people in rural areas of our  footprint. These 

boxes are packed by  7,500 volunteers who donated 24,000 

hours of service to our mission. In the late summer we were 

impacted by Hurricane Irma and turned our focus to disaster 

relief.  We distributed 41,000 lbs. of food, meals, and sup-

plies to people displaced by the storm in our local shelters. 

     In 2018, we partnered with the Department of Veterans 

Affairs in Tuskegee, Ala to help provide food for Georgia 

veterans who are being placed in homes. Meals boxes and a 

house warming starter box with personal items are provided 

for these newly-homed vets. They also received Mobile Pan-

try food boxes once a month. 

    It takes a solid, dedicated team and everyone taking 100% 

responsibility for moving us forward so that we can help 

more people in need.  It takes partners outside of our organi-

zation who believe in our mission to help us. It takes finan-

cial donors who are passionate about the needs of our com-

munities to help us.  And it takes volunteers to power the 

engine.  

 

We are much stronger working together. 

     Our new state of the art facility in Midland, Ga. has 31 

foot ceilings and four times more cold and frozen storage 

capacity than our former warehouse, which enables us to 

distribute more fresh produce and frozen meat. Our new 

online ordering system offers new  

efficiencies for our partner agencies.  
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Our Giving  

Garden 

            To celebrate our 35th Anniver-

sary and with increased space at 

our new facility, we made the deci-

sion to start a small garden in some 

of our green space on our property.  

     With help from the community to 

fund this project, we planted  toma-

toes, squash, cucumbers, peppers 

and herbs.  A local landscaping 

company, Eco Landscaping & De-

sign helped us plan the garden and 

purchase building supplies. They 

also donated peach, and fig trees. 

    We were fortunate to have a 

crew of Publix volunteers build 

raised bed boxes as part of their 

day of service.  Cedar boxes were 

built in half a day and the garden 

was planted a few days later.   

     It has been a success for its first 

year and we were able to include 

our harvest in the Senior Meals that 

we prepare every day.  

  Our hope is that our garden will 

continue to expand to other areas 

on our property so we can incorpo-

rate more fresh produce in our meal 

programs and also develop educa-

tional outreach activities to our local 

community. 

 

 

LaGrange Warehouse Coordinator Jimmy Pruitt has his hands  
full of wonderful organic tomatoes from Piney Woods Farm.   

Fresh Produce Offers More Healthy Choices 
Thank You Piney Woods Farm! 
 
     Everyone is trying to eat healthier these days, and we try to find  farm-

ers who will donate portions of their summer harvests. We are able to pro-

vide this produce to our partner agencies and also use fresh produce in our 

Kids Café and Senior meals.  In the past year, we were able to distribute 

1.3 million pounds of fresh fruits and vegetables.   

      Piney Woods Farm is a certified organic farm, located in LaGrange, Ga. 

and donates fresh produce to Feeding the Valley.  Both warehouses in 

Columbus and LaGrange enjoy distributing fresh vegetables all summer  

and our partner agencies are delighted to get them.   

     Piney Woods also offers educational opportunities to growers, garden-

ers, schools, youth groups and consumers. They are passionate about 

sustainable living and organic agriculture. 

      Now that we have four times more cooler space in our new facility we 

are able to incorporate fresh, nutritious, healthy food in all of our food distri-

bution programs and appreciate all the local farms that donate to us. 

     Publix volunteers serving their    
     communities throughout their  
    markets, helped plant trees and    
         create our Giving Garden. 



Thank  
You!  

 
Volunteers are the 
Roots of a Strong 

Community. 
 
Volunteers gifted us more 

than 24,000 hours of ser-

vice in the last year.  

Along with this being a 

great cost savings to us, 

this makes it possible for 

us to manage our Mobile 

Pantry Program consist-

ently every month. We 

distribute more than 

8,000 supplemental food 

boxes to people living in 

the rural areas of our 

footprint where there is 

not easy access to a food 

pantry.   

We are fortunate that 

there are several large 

corporate groups that 

believe in our mission 

and find volunteering with 

us a great team building 

experience,  In just a few 

hours, they realize that 

they can make a big im-

pact in the communities 

we serve. 

Volunteers are critical to 

our mission to help get 

food to families facing 

hunger. We just wouldn’t 

be able to  accomplish as 

much as we do to help 

others without their help. 

 

Together we can 

solve hunger. 

   God’s Bread Basket volunteers take care of the Hogansville community. 

   It began in 2009 when Reverend Sheila Crowe and Reverend Willow 

Heim made the decision that the Hogansville, Ga. churches that were 

providing food for the community consolidate their efforts and create one 

food pantry.  God’s Bread Basket was born…and, it’s been full steam 

ahead! 

     Led by “Miss Willow” and Pastor Terry Rainwater and a brigade of vol-

unteers, they are a vital ministry to the community. They take advantage 

of shopping at our LaGrange warehouse which was strategically located 

to serve our northern counties of Troup, Meriwether, Talbot and Harris. 

     Thursday is the special day this operation goes into action and begins 

with a prayer. Then, a very organized, streamlined process begins, and 

teamwork takes over. Volunteers serve 80-90 people each week. Food 

boxes are assembled and packed for the line of registered people. Clients 

are processed individually and receive a box of food that includes canned 

and dry goods along with frozen meat.  Frozen catfish, offered one partic-

ular day, was a smash hit and clients left with a smile. This year, God's 

Bread Basket celebrated distributing one million lbs. since their inception. 

Changing lives one meal at a time....we are proud 
to partner with this wonderful ministry. 

Partner Agency Spotlight: 

A Passion To Serve Others 
God’s Bread Basket in Hogansville, GA 



 

       Kids Café:  Building Lives for a Better Community 
       
 

Fortunately, our schools provide nutritious breakfasts 

and lunches through free and reduced priced meal 

programs.  This resource ensures that students have 

the fuel to focus on their studies from the first bell 

through the last class of the day.  But what happens 

after the school day ends?  

  

Each day, magic happens in our 3,000 sq. ft. com-

mercial kitchen and more than 1,700 meals are pre-

pared for children after school.  In the past year, we 

have increased our sites to 15 which includes public 

housing neighborhoods, after school programs at lo-

cal non-profit organizations, and community centers.  

In the summer we expand our sites to reach out and 

include additional rural counties.  We all know that 

there is a need for this program to ensure that chil-

dren get a healthy meal every day. 

 

       

During the summer we expanded our program and 

delivered 110,000 meals and snacks to 28 sites. 

Providing healthy, nutritional meals to children is 

critical to their development, growth and ability to 

learn.  Our hope is that they are successful in school 

and life. 

Also this year, the Columbus Housing Authority did 

a major renovation in one of their public housing 

neighborhoods, which included remodeling one of 

our Kids Café sites.  A new, open and airy space with 

bright and cheery painted walls  was created.  And 

finishing touches with a beautiful mural painted by a 

local artist make this space, fun, warm, welcoming 

and a more kid friendly environment.  

 

Truth Spring Academy Kid’s Café Kids enjoyed their fried chicken lunch.  
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2018 Board of Directors 

2018 Officers 
(Terms of office: July 1, 2018– June 30, 2019) 

Alan Harkness, Chair  

Sharon Sanders, Past Chair  

Lynn Yarborough, Secretary 

Gary Warlop, Treasurer 

2018 Staff 
Frank Sheppard, President & CEO 

Steve Watson, Director of Operations 

David Shemwell, Administrator 

Jack Fitts, Agency Relations 

Margalena Remington, Food Sourcing Manager 

Michelle Henry, Warehouse Coordinator 

Carleen Frokjer, Fund Development 

Shelby Williams, Executive Assistant  

 

Rudy Allen, Jr.  

Greg Auten 

Lisa Griffith  

Alan Harkness 

Brandon Jones  

Ben Link 

Alston Lyle  

Melissa Malloy 

Valencia Mitchell  

Rachel Obermeyer 

Jim Rhodes 

Sharon Sanders  

Janeen Tucker 

Donna Ward 

Gary Warlop 

Lynn Yarborough 



Our Programs 

 

Family Food Distribution through our Partner Agencies 
 

Our core program of our operation is partnering with more than 275 member agencies that extend out- reach 

throughout our 14-county service area.  These partner agencies include soup kitchens, food pantries, senior and 

youth centers, shelters, churches and non-profit organizations that provide food assistance.  In 2018, we distributed 

3,735,690 pounds of food through this delivery channel. 

 

Mobile Pantry Program 
 

This program is rapidly becoming the primary method for distributing half of our food throughout our rural areas and 

provides direct distribution to families in need in locations where there is limited access to emergency food pantries. 

Food boxes, hand packed by volunteers include staple food item along with fresh produce and frozen meat.  More 

than 96,000 mobile pantry food boxes are distributed annually to 41 sites in our footprint.  

 

Kids Café Program 
 

This program provides after school meals in a safe environment.  Nutritious meals are prepared in a commercial 

kitchen at the central warehouse and delivered to 11 locations throughout Columbus, Ga. and Phenix City, Ala.  

Working with the Housing Authority and local non-profit after school programs, more than 256,500 meals are pro-

vided annually.  

During the summer months, we expand our sites and provide additional 110,000 meals and snacks. 

Additionally, more than 25,000 snacks are provided after school annually. 

 

Weekend Buddy Pack Program 
 

This program serves children who will likely experience hunger during the weekend, when free breakfasts and 

lunches are not available.  Children are identified by the school and their privacy is protected.  Partner agencies, who 

pack the back packs with nutritious, kid-friendly food for distribution by the school, can sponsor a Buddy Pack for 

approximately $4.00 per student per week.  In the last school year, 53,400 Buddy Packs were delivered to schools for 

students to take home for the weekend. 

 

Senior Meals Program 
 

More than 32,500 senior meals were prepared for homebound seniors. 
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FOOD DISTRIBUTION REPORT 

FOOD DISTRIBUTION BY COUNTY 

County  Pounds Distributed 

Russell, AL 998,760 

Chattahoochee 190,631 

Clay  198,614 

Harris 452,514 

Marion 355,012 

Meriwether 330,633 

Muscogee 3,497,553 

Quitman 218,597 

Randolph 371,268 

Schley 192,572 

Stewart 204,479 

Talbot 424,334 

Troup 1,107,058 

Webster 195,312 

Total  8,737,247 



 Statement of Financial Position                                               
   

Current Assets  

 Cash and cash equivalents  $        248,953  

 Accounts Receivable         1,194,709  

 Unconditional Promises to give (net of allowance for uncollectible promises)            272,415  

 Inventory - Donated         1,727,114  

 Inventory - Purchased              71,313  

 Total current assets         3,514,504  

   

Fixed Assets (net of accumulated depreciation and amortization)         4,658,619  

   

 Total Assets  $     8,173,123  

   

 Liabilities and Net Assets  

   

 Liabilities  

   

Current Liabilities  

 Short-term borrowings  $          99,353  

 Short-term debt            129,423  

 Accounts payable              55,764  

 Accrued taxes other than income              14,486  

 Due to member agencies         1,727,114  

 Total current assets         2,026,140  

   

Long-Term Liabilities  

 Notes Payable         1,980,882  

   

 Total liabilities         4,007,022  

   

 Net Assets  

   

Temporarily restricted net assets            365,000  

Unrestricted net assets         3,801,101  

 Total net assets         4,166,101  

   

 Total liabilities and net assets  $     8,173,123  



Program and Supporting Services Expenses 

Year Ended June 30, 2018 

  

Conferences and meetings  $   13,645  

Depreciation and amortization expense                213,340  

Dues and memberships                  32,579  

Employee benefits                  71,776  

Equipment rental and maintenance                195,068  

Insurance                  64,538  

Interest Expenses                117,953  

Miscellaneous                  19,992  

Payroll taxes                  71,847  

Professional fees                  18,010  

Printing and publication                    6,524  

Purchased food distributed                512,732  

Salaries                794,084  

Supplies                 132,064  

Telecommunications                    6,487  

Travel/Fuel expense                  96,556  

Utilities                100,430  

  

  $ 2,467,625  

  

  

Salaries  $  27,046  

Total Supporting Services Expense  $  27,046  

  

  $  157,773  

  

Total Expenses  $ 2,652,444  



Statement of Activities 
Year Ended June 30, 2018 

    

Unrestricted  
Net Assets 

 
Temporarily  

Restricted Net 
Assets 

 
Total  

Net Assets 

Support, Revenue and Reclassifications       

 Public Support       

  United Way     $        365,000    $      365,000  

  State Nutrition Assistance Program               536,815            536,815  

  Federal Grants               100,208            100,208  

  Contributions   $        670,266              112,791            783,057  

  Special Events                   2,036                2,036  

  Other                 3,541                   3,541  

  Total public support             673,807           1,116,850         1,790,657  

 Revenue       

   Shared maintenance (membership fees)             738,598               738,598  

       Total Revenue             738,598               738,598  

 Net assets released from:       

  Purpose restrictions          1,899,412          (1,899,412)                     -    

  Time restrictions             365,000             (365,000)                     -    

       Total reclassifications          2,264,412          (2,264,412)                     -    

       Total support, revenue and reclassifications         3,676,817          (1,147,562)        2,529,255  

Expenses       

 Program Services          2,467,625           2,467,625  

 Supporting Services       

  General and administrative               27,046                27,046  

  Fundraising             112,340                45,433            157,773  

 Loss on Sale of Building             289,991               289,991  

       Total expenses          2,897,002                45,433         2,942,435  

         Increase (decrease) in net assets             779,815          (1,192,995)          (413,180) 

         Net assets June 30, 2017          3,021,286           1,557,995         4,579,281  

         Net assets June 30, 2018   $     3,801,101    $        365,000    $   4,166,101  

         


